The eye of senior management
{To what extent is your senior management interested in and aware
of search engine marketing practices your company engages in?)

B A advertisers
B Advertisers of <500 employees
B Advertisers of 300+ employees

How much more are you willing to pay,

given your return?
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Local search's slow climb
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Is click fraud a problem?
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How much have keyword costs
gone up in the past year?
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Which local search engines have you used?

Google  Yahoo  Super- AOLLocal  MSN - Switch-  None of
Search pages.com  or AQL Local board these
Local Local Yellow
Targeting  Match pages
I 41 respondents
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No experience,

mmm. No experience,
but very interested but somewhat interested nat interested

Have you been a victim of click fraud?
518

Yes Ko | don’t kndw
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