E-retailers boost their technology budgets

57% of online retailers plan o spend more on e-commerce technology in 2010, including 49% whose investment
priorities cover new or upgraded e-commerce technology platforms, Fomester Research Inc. says in the study, “2010 LS.
Online Retail Technology Investmeant Outlook.” The report is based on a survey of 291 online retailers in the fourth quarter
of 2009, Other popular areas of technology investment this year include content management tools, multichannel order
management integration, system secunty and mobile commerce. Among the goals underlying many investment plans this
year arg improved marketing capabilities, including a strong focus on social marketing as well as search and other forms
of online marketing, the study says
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